MICHAEL HOY

WORK SAMPLES



| am an creative video
writer, director, producer,
ohotographner, and editor, with over
of experience as a
in visual arts
and motion picture production.



| HAVE EXPERIENCE IN

-ILM & TELEVISION, ENTERTAINMENT,
ADVERTISING, DIGITAL & SOCIAL MEDIA.
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ACROSS INCLUDING AUTO, CPG, RETAIL, QSR,
FINANCE, PHARMA, TECH, TELCO & ENTERTAINMENT.




MY VIDEOS HAVE BEEN WATCHED

OVER TIMES

THAT'S MORE THAN OF WATCH TIME AT 30 SECONDS A VIEW*

= Youlube Searc h Q = ©Volbe  Search

BuzzFeeD
presents

3 ek &
< - " presents =
> ‘1!:::.

| i

] % Ii /

HYUNDAI

COUPLE LIVES IN'A
FUTURE -HOUSE

FIRST BAR s FJRST REAl CAR

> » o) 021/220 |3,
- i First Car Vs. First REAL Car
- 4,990,942 views * Dec 23,2014 K & SHARE =i SAVE ...
FOR AWEEK — Qwx= :
Some things never change... until you get your first REAL car. Introducing The 2015 Toyota Corolla.
You In The 90s Vs. You Today Elevate your drive. *Options Shown. http://www.toyota.com/corolla
3,053,722 views * Dec 29, 2014 1y 50K I 712 # SHARE =, SAVE
EI6AS(6 AonL qUAG" 4ObyiouZ 20ML
U6 i

un 5,2014
s In A Future House For A Week * Ned & Ariel

7437461 views - .e 8, 2017

N -

. «a

Youln The 905 Vs. You Today ‘FlrstCar Vs. First REAL Car

3 053,722 views * Tpc 29, 2014 g ‘_;eC 23,2014

IS

o= me




...AND MENTIONED IN THE TOP 10 ON THE MONTHLY GOOGLE™

FOR OVER TWENTY MONTHS.
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think with Google

Traveling With Friends: Expectations Vs.
Reality

YouTube ads leaderboard e

Creative Agency

zzzzzzzz The YouTube ads leaderboard showcases the top ads that people

Media Agency

zzzzzzzz choose to watch each month.



I"'VE BEEN HONORED WITH SOME OF THE INDUSTRY'S

MOST PRESTIGIOUS

OUTSTANDING ENTERTAINMENT TALK SHOW BEST BRANDED CONTENT
OUTSTANDING ENTERTAINMENT TALK SHOW BEST VIDEO CREATIVE
COMMERICAL DIRECTORS DIVERSITY PROGRAM FAVORITE YOUTUBE AD OF THE PAST DECADE
BEST VIDEO CAMPAIGN #1 AD BY A YOUTUBE CONTENT CREATOR
BEST TV / INTERNET VIDEO CAMPAIGN YEAR END TOP TEN AD (US & CANADA)

BEST VIDEO / PROJECTION DESIGN
HOTTEST IN NATIVE ADVERTISEMENT

BEST WEB SERIES (Nominated)



MICHAEL HOY
VIDEO SAMPLES

SELECT WORKS



DIGITAL + SOCIAL VIDEO + TV BROADCAST

CPG - PET FOOD / PURINA FRISKIES

DIRECTOR, VIDEOGRAPHER, E
BUZZFEED PURINA F

* Great example of something that

started “scrappy” and turned into a
broadcast SUPER BOWL commercial.

* In partnership with Purina Friskies.

* Translated into multiple languages
including Spanish, French, and Russian.

* Over 400 mentions in the press.

* Launched a franchise including several
follow-up sequels and spin-oft content.

* Over 55M series views and 1M series
content shares.
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* Original release with over 9M
organic views in 48 hours.

* This was a “scrappy” production
that became a franchise universe
and regional Super Bowl
commercial.

* DEAR KITTEN GAME DAY
became a digital and
broadcast release as a regional
Super Bowl commercial based
on the success of the original
concept.


https://youtu.be/G4Sn91t1V4g?si=exO-kKJWbS0RD3lU
https://youtu.be/erF_SdGRGEs?si=T8YPW9_XBlvUBn5L

DIGITAL + SOCIAL VIDEO + BROADCAST
ORIGINAL UNSCRIPTED ENTERTAINMENT

EDITOR, VIDEOGRAPHER, CREATIVE PRODUCER
NBC UNIVERSAL / THE KELLY CLARKSON SHOW

* Michael was responsible for
weekly original videos
starring Kelly Clarkson to be
distributed on The Kelly
Clarkson Show social
channels, including YouTube,
YouTube Shorts, Instagram
and others.

* Michael was on the show for
seasons 3 and 4.



https://youtu.be/sh_g36c9azY?si=Isp3ZIU3IhUCoKmC

DIGITAL + SOCIAL VIDEO
SCRIPTED + INFORMATIONAL

WRITER / LEAD CREATIVE PRODUCER

AT TN: T-MOBILE / 5 FACTS ABOUT 5G EXPLAIN
BILL NYE

D BY

* This ATTN: + T-Mobile

partnership lead to a successtul
digital and broadcast campaign.
The fabric of ATTN: was based in
"edutainment” so this type of
content matched both brands, as

g
well as Bill Nye's public persona.

3

* Michael was the lead writer and

ACTS ™
. '!‘ > ‘ (’ \

creative lead in charge of
developing the concept.


https://youtu.be/8YFNfVP0_00?si=-FX3OscitolHal6G

DIGITAL + SOCIAL VIDEO
SCRIPTED + INFORMATIONAL

CREATIVE DIRECTOR / LEAD CREATIVE PRODUCER

BUZZFEED NORTON BY SYMANTEC / THE FUTUR
WEARABLE TECHE

OF

This BuzzFeed + Norton by
Symantec partnership lead to a —I - -
5.5 million view video. A great l | >
example of the how educational

and informational video can I

perform well when delivered in

a uniquely creative way.

Michael was the creative lead in
charge ot developing the
concept, leading the team
through execution, and

finalizing the video for client
delivery and publish.


https://youtu.be/3LEBAyyKUlw?si=2rQ2TtsWQPlwwB8N

DIGITAL + SOCIAL VIDEO
UNSCRIPTED + INFORMATIONAL

CREATIVE DIRECTOR / LEAD CREATIVE PRODUCER

BUZZFEED INTUIT TURBOTAX / KIDS DO THEIR PARENTS'
TAXES

* This BuzzFeed + Intuit
partnership lead to a million view
video iterating from successful
editorial BuzzFeed concepts
exploring family relationships.

* Michael was the creative lead in
charge of developing the
concept, leading the team

through execution, and finalizing

the video for client delivery and
oublish.


https://youtu.be/rqsBkOf1xtw?si=46lYtSHrXrTKJ4Ky

DIGITAL + SOCIAL VIDEO
UNSCRIPTED DOCU-STYLE

RECTOR, EDITOR, VIDEOGRAPHER, CREATIVE PRODUCER
JZZFEED + MINI COOPER / MINI TAKES THE STATES

Michael was the lead creative
oroducer / director on a coast-
to-coast MINI COOPER rally
that took place in 18 cities over
18 days.

On the road for almost three
weeks, Michael was
responsible for a nimble
production team to capture
the entire experience, and
deliver multiple daily assets for
social channels including
YouTube, Facebook, Instagram
and more.



https://youtu.be/YLa7zeheuFQ?si=ZitHi84lujqnXFw2

DIGITAL + SOCIAL VIDEO
AUTO - NEW MODEL / SCRIPTED ENTERTAINMENT

VIDEO DIRECTOR, CO-WRITER
BUZZFEED + TOYOTA / FIRST CAR VS. FIRST REAL CAR

* Digiday mentions as a "hit"in

this article that explores the

success of native advertising

* One of the Top 10 most
creative ads that people

choose to watch: You Tube
Ads Leaderboard

* QOver 1 Million organic views

in less than two weeks on
YouTube



https://www.youtube.com/watch?v=JJj6auYGYFY&index=4&list=PL3020F6AE357838DE
https://digiday.com/media/inside-buzzfeeds-plan-prove-native-ads-work/
https://digiday.com/media/inside-buzzfeeds-plan-prove-native-ads-work/
https://digiday.com/media/inside-buzzfeeds-plan-prove-native-ads-work/

DIGITAL + SOCIAL VIDEO

SCRIPTED ENTERTAINMENT

VIDEO DIRECTOR, CREATIVE PRODUCER

BUZZFEED + VH1 / YOU IN T

* In partnership with VH1

11

scripted show

* With over 2.8M organic
views and 1M+ in the first
weekend of publish, this
video was considered a

1

* This video helped define

L
L

Hindsight” a new original

viral hit”

ne “splitscreen” format in

ne branded digital space

= 905 VS, YOU TODAY



https://www.youtube.com/watch?v=4T2tcXh8044&list=PL3020F6AE357838DE&index=1

DIGITAL + SOCIAL VIDEO + OOH
SCRIPTED ENTERTAINMENT

CREATIVE DIRECTOR / LEAD CREATIVE PRODUCER
BUZZFEED + TYLENOL / RAPID RELEAS

* This "headaches in lite you wish
you could speed through”
campaign was a Facebook

M
()
M

LS

exclusive release featuring
multiple scripted assets from 60s
down to 15s. The campaign was
successful and also included Out-
Of-Home elements in public
commuter areas.

* Michael was the Creative Director

. WHEN YOU [EA'N'T FIND A PLACE
and Lead Creative Producer - [
supervising development, n 4

oroduction and post-production,

as well as consulting on creative
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for the OOH elements in major

cities.


https://fb.watch/DNYjTJxi6A/

DIGITAL + SOCIAL VIDEO
ENTERTAINMENT / NBA ON TNT

VIDEO DIRECTOR / WRITER / CREATIVE PRODUCER
BUZZFEED + NBA ON TNT / DOGS RE-CREATE NBA ALL-STAR

EVENTS

In partnership with TNT to c\d!) nnﬂs nE-anATE
sromote the NBA ALL-STAR = NBAALL-STAR EVENTS

GAME (2018).

Run-time under 60s, square
aspect ratio, non-dialogue

driven.
Facebook presented this video o -4 % P -

. i UL STAR -
as a best practice format AV \ e

example to content partners in
2019.

A L



https://www.facebook.com/watch/?v=2461772333963634

BROADCAST + DIGITAL STREAMING
FEATURE-LENGTH CONTENT / TV-MOVIE

DIRECTOR
SECRETS EXPOSED

SECRETS EXPOSED is a
feature length made-for-tv

'MOVIE CLUB PREMIERE

movie, which premiered on

_ifetime and the Lifetime
Movie Club App.

Michael has directed four

_itetime released tv-movies
to date, in association with
MarVista Entertainment and
Dawn'’s Light / Maverick
=ilms.



https://www.imdb.com/video/vi3404513817/?ref_=ext_shr_lnk

EXCLUSIVE MOBILE-APP VIEWING
FEATURE-LENGTH / VERTICAL MICRO-DRAMA

DIRECTOR
DADDY HELP, MOMMY'S
N PRISON

Rel d in late July 2025, thi St
eleased In late July , TNis

Hidden Identity, Second Chance ) cm nlul mn
genre family drama reached #1 most mnn
trending and ranked #1 for
viewership, likes, and user
interactions with over 60 million

views in just over a week, and over
100 million views since release.

This title was also featured in the
New York Magazine Hollywood
Issue, including behind-the-scenes

stills and an in-depth article on . I"PI'II
vertical movies and the industry. /s ""““ ””»
: EXPLAINED

Michael has directed eight vertical
micro-dramas for six different
vertical content platforms to date.


https://www.reelshort.com/episodes/trailer-daddy-help-mommy-s-in-prison-6858f9ac22406d541c068b15-3tyr42nzfh
https://www.vulture.com/article/china-reelshort-soap-opera-app-los-angeles-actors.html?_gl=1*tiwhre*FPAU*MTAwNDQwNTg4My4xNzU0NTIyMzE0*_ga*MjAxNDUyNTE0My4xNzU0NTIyMzE0*_ga_DNE38RK1HX*czE3NTQ1MjIzMTQkbzEkZzEkdDE3NTQ1MjI2MzYkajUwJGwwJGg5NDQxMzQ3MzU.*_fplc*RjlJdmxWeWVYUVBXWEg4aWY0R0Z0TzJqUjlMZHdxQ3dBZlpXTFc0TFRTTjFRSkFKR2V6QXVxSFFJT1k5Vkgza1M4akZxOEtUMnZNMGNCSHIlMkZkVXFORXYwbFZLMTRNamJkVUUzUXlkSiUyQmdRTXZVNksxU3RGZXZ3U0NDZXpUZyUzRCUzRA..

THANK YOU

P: (213) 703-3000
E: MICHAELALANHOY@GMAIL.COM



